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MISS LOWA PRESS PHOTOGRAPH ER for 1955 is LaVonne Harold, Drake 
University student from Carroll, posing in the annual IPPA queen contest. 
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Who Goes It Alone? 


A recent “nose count’ in the nation’s newspapers and food 
stores produced some interesting figures—but it failed to tell 
a full story. 


The figures show that— 


270,957 people run the country’s 
newspapers; 


1,223,514 people run the country’s 


food stores. 


The full story is that in keeping America well informed and 
well fed, newsmen and food men need the help of millions of 
other people who never write a “head” or weigh a head of 
cabbage. 


For example, modern food merchandising depends a great 
deal on the people who make printer's ink. A look inside an 
A & P super market tells why— 


In our stores we use printed tags, 
labels and signs—by the thousands 
—to help our customers shop in- 
telligently and conveniently and 
save money. 


We could list many other examples of how “outside” people 
help newsmen and food merchants serve the public but all of 
them would prove the same thing—the work of keeping Ameri- 
ca’s living standard high is a team job. 

“No man is an iland, intire of itselfe,” said the poet. To this 
we could add the postscript, “— nor is any American business. 

The men and women of A & P are proud to help, and be 


helped, as members of the team that gives this country the 
world’s best food and the world’s best newspapers. 
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Cameramen Join National Group 


High School Journalists 
At University Workshop 


Nearly 
and advisers were taking part in the 
1955 lowa High School Publications 


workshop on the State University of 


150 high school students 


lowa campus, June 6 to Ll, as this 
issue of THe lowa PuBLISHER was in 
preparation. 

Forty-eight newspapers this year of 
fered scholarships to the workshop 
as compared with 34 last year. Thirty- 
two weekly papers and 16 dailies paid 
expenses of ore or more students for 
the week of journalism instruction on 
the university campus. 

Weeklies thus participating were 
the Laurens Sun, Anamosa Journal 
and Eureka, Albia newspapers (Mon 
roe Couhty News and Union-Republi 
can), Oskaloosa Tribune-Press, Wood 
bine Twiner, Orange City Capital, 
Chariton newspapers (Heraid-Patriot 
and Leader), LeMars Sentinel, Logan 
Herald - Observer, Fayette County 
Union of West Union, Bedford Times 
Press-News, Decorah 
newspapers (Decorah-Posten, Journal 
and Public Opinion), Sumner Gazette, 
Storm Lake Register, Brooklyn Chron 
icle, Northwood Anchor, Manchester 
newspapers (Press and Democrat 
Radio), Clarinda Herald-Journal, West 
Liberty Index, Grinnell Herald-Regis 
ter, Independence newspapers (Con- 
servative and Bulletin-Journal), Trip- 
oli Leader, Ellsworth News, Moravia 
Times-Plain Dealer 
Waukon newspapers (Democrat and 
Republic an-Standard ) , Jefferson Bee, 


Press, Osage 


Union, Cresco 


Ogden Reporter Revieu 


Waverly Democrat, Renwick Times 


Sigourney 


Dailies participating were the Des 
Moines Register and Tribune, Esther 
ville Daily News, Dubuque Tel 
Herald, Daily 
Boone News-Republican 
Council Bluffs Nonpareil, Cedar Falls 
Daily Record, Fort Madison Demo 
erat, Perry Daily Chief, Marshalltown 
limes-Republican, Oskaloosa Daily 
Herald, Carroll Daily Times Herald 
Waterloo Daily Courier, Clinton Her 
ald, Creston 


graph Centerville 


lowegian, 


News-Advertiser, and 
Cedar Rapids Gazette 

The high school publications work 
shop was designed for high school 
students who will be top staffers of 
their school newspapers and veal 
books next year. Each day's program 
letter 
press school page mimeograph and 


yearbook, 


was offered in four divisions 


Letterpress and offset were under 
leadership of Richard FE, Carey, journ 
alism teacher of West high school 
Waterloo. The school page division 
was conducted by Leonard C. Ross 
man, journalism teacher at Perry, The 
mimeograph division was conducted 
by John J. Suter, commercial teacher 
at Sigourney, and Robert Klopp of 
the Holden Kahler company ( edar 
Rapids. Yearbook instructors wer 
Otto W. Quale and Vic Taft of the 
American Yearbook company, Owa 
tonna, Minn.; Charles A 
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Novotny and 


Photographers Hold 
Eighth Short Course 


Both the president of the National 
Press Photographers association and 


the chairman of the board were fea 
tured speakers at the eighth annual 
hews photography short course at the 
State University of lowa May 6, 7, 
and $8, at which the lowa Press Pho 
tographe rs association was installed as 
i chapter of the national organization 
Arthur L. Witman of the St. Louis 
Post-Dispate h pre sident of the NPPA 
was installing officer, and Joe Costa 
of King Features, chairman of ‘the 
board, was the banquet speaker 
Arthur N 
ind photographer of the Storm Lake 
Register and Pilot-Tribune 
dent of the lowa Pres 


Hough issociate editor 


and pr 
Photog iphe rs 
ssoclation responded on behalf of 
the state organization after President 
Witman had read the code of ethies 
ind weleomed the Lowa group into 
the national orgarmzation 
OFPICENS LECTED 

At the annual 


Hough was re-elected 


busine SS mecting 
president ind 
the other officers of the state associ 
ation also were re-elected as follow 
Marshalltown 
Republic an, vice-pre ident 

ton Bliesener, Burlington Hawk 
Lye Gazette, secretary 

William Bogle, lowa Falls Citizen 


treasure! 


Cyril Berg Times 


Directors are Carl Franks, Cedar 
Rapids Gazette; Musser, Mason 
City Globe-Gazette ind) = Howard 
Swilt, Des Moines Register and Trib 

Kugene Cheney of the Nora Spring 


Advertiser wou the jin the 


wet pstake 


annual photography contest with his 


PLANNING STRATEGY at the news 
photography short course are George 
Yates (left), head of photography at the 
Des Moines Register and Tribune, and 
Arthur N. Hough, associate editor and 
photographer of the Storm Lake Register 
and Vilot-Tribune, president of the lowa 
Press Photographers association, 


“mug shot,” a close-up of an insect’s 
head. In recognition of this achieve- 
ment, he received for the year the 
Don Christianson memorial trophy 
given by the Oskaloosa Herald. 

MISS PRESS PHOTOGRAPHER 

Miss lowa Press Photographer, La- 
Vonne Harold, Drake university stu 
dent from Carroll, was selected Sat 
urday afternoon after the annual 
picture-taking on the lawn, and was 
crowned at the banquet Saturday 
evening, 

Winner at the quick-shooting con- 
test, a new event in short course pro 
grams, was Bruce Goetsch of Decor 
ah, a State University of Iowa stu- 
dent. 

President Hough presided at all 
sessions. 


‘Stump the Experts’ 

The photography short course 
opened Friday evening with a “Stump 
the Experts” session conducted by 
George Yates, chief photographer of 
the Des Moines Register and Tribune, 
who called on various authorities 
present to answer questions asked 
from the floor. 

In a discussion of new facilities 
available in recent years for taking 
candid pictures by existing light, it 
was brought out that cameras have 
changed very little but that film 
emulsion speed has increased many 
times. 

For the development of Tri-X film 
to get best fine-grain results, advice 
was to adhere strictly to factory re 
commendations. 

The new films can be kept a con- 
siderable length of time beyond ex- 
piration date if stored in a relatively 
cool place and kept out of strong 


light. 
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Different procedures in developing 
the new Ektachrome cause noticeably 
different results. Even the slightest 
variation in agitation, wash and tem- 
perature will produce noticeable dif- 
ferences. 

Tri-X and Royal Pan are the same 
film, except for the physical differ- 
ences necessitated by the fact that 
Tri-X is to be used on rollers. 

Is a filter necessary for taking color 
with strobe light? With Ektachrome, 
no; for Kodachrome and Ansco color 
use a skylight filter. 

For lighting up dark intersections 
for accident photography, high- 
powered strobe units and teleflash 
slave units are available, as are 
powerful flash bulbs. The problems 
involved are danger of gasoline fire 
and correct synchronization. 


Entering Golden Age 


Yates, in a keynote talk Saturday 
morning, stated that the news photog 
rapher works today in a period which 
is as much a renaissance as that of 
the 16th century, Our “Golden Age” 
is not yesterday but today and to- 
morrow, 

News photographers today are the 
story tellers writing the stories of the 
day with pictures. The photojournal- 
ist should know his tools well and 
realize the most important tool he has 
is his mind. With the mind, every 
photographer should see that his 
work is progressive, creative, and 
imaginative. 

The profession should be practiced 
with imagination. Said Yates, “Let's 
stop taking pictures and start making 
pictures,” The photographer should 
not enter a photo contest to win 
prizes and trophies, but should con- 
sider this contest as a standard for 
improving his own work, Don’t copy 

if one does, he loses the desire to 
think for himself. 

Newspapers today have become a 
daily news magazine, extras have dis- 
appeared, and spot news is the func- 
tion of other media. Now we are 
making feature pictures, not news 
pictures, 

Yates stated that today the news- 
paper photographer is the front man 
and publicity man for the paper. 


Why Take Pictures? 


Prof. Leslie G. Moeller, director of 
the school of journalism at the State 
University of Iowa, told of the social 
impact of the photographer and the 


photograph. He asked these ques- 
tions: Why are you a press photogra- 
pher? Should you get another job? Do 
you take pictures that are worth 
taking? 

He pointed out that a photographer 
with his pictures could change the 
thinking of society. With this power, 
he reminded the photographer that 
he must be more than a_ technician 
and have an awareness and be able 
to see beneath the surface. He said 
that a photographer must be able 
to show a citizen a situation that 
exists. Much planning and selecting 
must go into his picture making, he 
said. He mentioned that the photogra- 
pher must lead the viewer of his pic- 
tures into the story and to do so he 
must be in the midst of things when 
he makes his pictures. 

He told the photographers that 
they have the power to point out 
social problems such as juvenile de- 
linquency and racial discrimination. 
To fulfill this job he advised photog- 
raphers to re-examine the approaches 
to their work and break the existing 
pattern of photographs. He said that 
some quotations sound as if no one 
could have said them, but that some 
photographs in newspapers look just 
as unnatural. 

He closed with a few words about 
the need for more research in press 
photography and more support for 
lowa’s schools and universities. He 
said that a problem existed with the 
rising enrollments to retain present 
faculty and to get new young people 
into the teaching profession when 
there is so much competition from in- 
dustry. 


Pictures for the Wires 


A dual report from the Des Moines 
bureau of the Associated Press was 
presented by C. G. Douglass, chief of 
the bureau, assisted by Don Moyer, 
photo editor. 

Newspapers, Douglass said, ask for 
pictures that illustrate any good 
story; pictures for top news events; 
variation in picture approach, 

“What the photographer needs, to 
do a good job,” said Douglass, “is to 
work up a real feeling for the assign- 
ment.” The big project in the future 
that the Associated Press and two 
other major news services are working 
on is a pictorial report of the Olym- 
pics next year. Approximately 
$100,000 will be spent in picture re- 
porting of that event. 
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More and more, he said, the trend 
is going to the use of pictures made 
by amateurs. 

Moyer displayed a full report of 
prints that passed through the Des 
Moines office in one day. He com 
mented that from 60 to 70 prints are 
sent out on wire daily. 

Sports shots hold the 
“throw away” record, Don 


promptness in 


greatest 
stressed 
submitting pictures. 
The quicker Des Moines receives the 
material, the wider the coverage will 
be. 

Moyer said there was no agree 
ment among editors as to what made 
a good news picture. Consequently, 
many types of material are trans- 
mitted. Animals and kids are always 
good. 

He encouraged member papers to 
submit anything they felt was im 
portant. 


How About TV? 


Don Padilla, of Station WCCO-TV 
in Minneapolis, pointed out this dif- 
ference between television and news 
reels — that with newsreels there is 
no local coverage; television, however, 
is greatly concerned with 
the local news scene. 

Padilla called TV “just a picture in 
motion.” He then illustrated his talk 
with mounted examples of 
“stills” and short television 
news films, to show the difference 
between the two media. 


covering 


news- 
paper 


Like the newspaper, he said, “tele- 
vision also produces a number of 
daily editions.” 

Padilla cited two advantages and 
two disadvantages facing the televis 
ion news man. New fast film aids the 
television Cameraman to get natural, 
available light pictures never possible 
before, he said, and electronic tech 
niques, applied by station engineers, 
can make a good picture out of one 
which might be considered technically 
poor. 

A disadvantage facing the TV cam 
eraman is the fact that he must load 
himself with the maximum of equip 
ment, for he can never be sure just 
what he may have to use in covering 
some stories. Some stories may war- 
rant only a few still pictures, while 
others can best be covered by motion 
pictures, either 
recorded. 


silent or sound 
As in all news media, the time 
factor is important in television cov 


erage. The television man may be 
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which must be 
completely ready for telecast only an 


“shooting” a_ story 


hour or two after it breaks. 

Television wants newspaper pho- 
tographers, he said, because they have 
the news sense, and they just have to 
switch from still to motion photogra 
phy. Television cannot get experi 
enced newsreel men because the 
newsreel business expanded hand in 
hand with television. 

Padilla showed how television deals 
primarily in picture stories and may 
have several a day while newspapers 
may have just one. 

By the use of short film examples 
he illustrated the effectiveness 
sound versus narration presentation, 
and showed where each is the more 
effective. 

He presented a list of do’s and 
don't’s for television cameramen. TV 
newsmen cannot overshoot a_ story, 
they must record their “takes,” and 
they must allow processing, editing 
and rehearsal time. “Then, if the film 
breaks,” he said, “it’s all wasted.” 

Some film shorts were shown. il 
lustrating some “radical” techniques 
used by some television cameramen, 
such as hand-held shooting with a 
heavy sound camera. 

One of TV’s big advantages, Pad 
illa concluded, is its ability to look in 
on a news scene. Television tries to 
place the viewer “there” by use of 
the unseen eye effect whereby the 
viewer sees the story as though he 
were actually on the scene. 

“In television,” he added, “if you 
can be a ‘peeping Tom,’ you're better 


off 


Shooting Picture Stories 


Arthur L. Witman of the St. Louis 
Post Dispatch, president of the Na 
tional Press Photographers associa 
tion, led into a discussion of shooting 
picture stories by reference to the 
Sunday pictorial section of the Post 
Dispatch. 

He emphasized that whether it is 
to be an attention-seeking cover, or 
three or four inside pages on the cover 
story, the space must be justified and 
this is best fulfilled by the picture 
story. 

Whether one should use the Rollei 
flex or the Speed Graphic Witman 
stressed it was a matter of choosing 
the camera best adapted to the sort 
Although profe 
sional photographers need to take ad 


vantage of all the equipment that i: 


of picture wanted 


available, if they have a good idea 
for a picture story, a box Brownie 
can be adequate for shooting it 

You must have an establishing shot 
in the picture story, he said, to enable 
the reader to relate himself to his 
surroundings. Pan often 
helpful if they aid in telling the story. 


Most important though, are closeup 


shots are 


shots, which the photographer must 
often be able to take very quickly, so 
it Is imperative that he always be 
equipped with the necessa4ry lenses 
and equipment for closeup photos. 
Witman stated that the 


story should be a set of impressions 


picture 


that will be remembered and details 
that stand out, to provide the reader 
with a set of images and a minimum 
number of words. Pictures that com 
municate are believable pictures, that 
have a “naturalness.” 

Photographers were urged to. re 
member they are essentially reporters 
and to add to the reporter s key of 
who, what, when, where and why 
the word how, in shooting a picture 
story. This is best understood if it is 
realized that although very often the 
picture story may be entertaining, the 
fundamental purpose is to inform the 
reader 

Witman maintained — that 


though writers may 


even 
help out with 
picture stories, the final responsibility 
rests on the photog ipher Ile should 
try to think out the story beforehand 
and then carry out the planning and 
shooting of it 


Beauties on the Lawn 


Beauty contestants were viewed 
and photographed under sunny skies 


on the lawn of | the 


Continuation 
Center after a forenoon of threatening 
weather. Entrants were Mabel Gast 
of Nora Springs 


gene heney 


nominated by Eu 
Jane Kelly of Clear 
Lake (home in Rock Rapids) nomin 
ated by Glenn Kellogg; Shirley Turn 
er of Clinton 
Kelley of Ames 


Drake university 


nominated by Don 
LaVonne Harold 
student from Car 
roll, nominated by Tom Hanlon of 
Des Moines Christoffer of 
Marshalltown, nominated by Cy Berg 
Maxine Nyhus of Clear Lake, nomin 
ated by E. L. Musser of Mason City 
Susan Fitzgerald, State University of 
lowa student from Storm Lake, nom 
inated by Arthur N. Hough 

LaVonne Harold chosen Miss lowa 
Press Photographer 


Lorrain 


was crowned at 


the annual banquet by Kay Taylor 
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DOUBLE EXPOSURE by Bob Burrows, 
Jr., of the Belle Plaine 


strates 


Union demon 
that, as Bob says, “Every once in 
a fellow will make a double 
exposure and come out smellin’ like a 
rose.” The picture is of the partially 
completed club house of the Belle Plaine 
country club, The first exposure was an 
overall shot of the new building; the 
second, a shot of one of the trees on the 


a while 


fairway 


university student from Tulsa, Okla. 
who was Miss lowa Press Photogra 
yher of 1954. E. L. Musser was chair- 
| 


man of the queen contest committee, 


Quick Shooting Contest 
The quic k 


won by Bruce Goetsch 


shooting contest was 
State Univer 
sity of lowa student from Decorah, in 
32 seconds, Contestants were re- 
quired to start with the Speed Graph 
ic closed and no adjustments set. Two 


back to back. On 
stepped 


contestants stood 
they 


turned, opened his camera, made all 


signal away, each 
settings, including insertion of flash 
bulb and holder, took al picture of his 
opponent and held the holder aloft 
to signal completion of the assign 
ment, One contestant did this in 29 
seconds but the negative was not as 


sharp as Goetsch’s. 


Costa Strikes Keynote 


The keynote address of the meet 
ings was presented by Joseph Costa 
at the annual IPPA banquet. Mr, Cos 
King 
New 
York Sunday Mirror magazine, and 
chairman of the board of NPPA. 

He discussed the place of the pho 


ta is chief photographer for 


Features Syndicate and the 


tographer in society and of the im 
portance of — the photo-journalist, 
whose first function is to inform the 
people, 

Mr. Costa spoke on freedom of the 
press, and noted that the reporter 
long has been accepted as a public 
but that the photographe: 
has yet to be accepted, 


informer 


Pictures have a widespread respon 


sibility in reporting, since it would be 
impossible to describe the many 
events of today’s world through words 
alone, he said, Further, since there is 
so much competition for attention 
from other media, a prime factor in 
attracting attention is high quality o! 
pictures and layout. 

He stressed the importance of the 
photographer as a professional work 
er giving service to the public. “The 
photo reporter of the future will be 
highly recognized as the historian of 
his generation.” Part of this import- 
ance stems from the increasing usage 
of significant pictures only; from a 
higher level of standards. 

He commented on certain legal 
tendencies to news photogra 
phers out of courtrooms, and of the 
necessity for freedom of expression 
in photography as in other areas, 

He told of the professional activi- 
ties of the working photographers in 
NPPA in striving for the elevation of 
pictures, and noted that visual report 
ing is coming into great demand as 
evidenced by some 86 educational in- 
stitutions now offering training in 
photographic journalism, 

“The photo-journalist is the man 
who interprets the news and sets it 


down in history.” 


Subscribe to Code 


In installing the Iowa Press Pho- 
tographers association as a chapter of 
the National Press Photographers as- 
sociation, President Witman explained 
the ideals and purposes of the na- 
took the 


pledge of members to adhere to the 


tional organization and 
national code of ethics, as follows: 
“Section 1; The following is hereby 
adopted as the code of ethics of the 
association and every member of the 
association is required to endorse said 
code, 
“Section 2: 


the National Press Photographers As- 


The code of ethics of 


sociation, Inc. Our standards of busi- 
ness dealings, ambitions and relations 
shall have in them a note of sympathy 
for our common humanity, and shall 
always require us to take into con- 
sideration our highest duties as mem 
bers of society. In every situation in 
our business life; in every responsi- 
bility that comes before us, our chief 
thought shall be to fill that responsi 
bility and discharge that duty so when 
we have ended each of them we shall 
have endeavored to lift the level of 
human ideals and achievements high 
er than we found it. 


“The practice of press photography, 
both as a science and art, is worthy 
of the very best thought and endeavor 
of those who enter into it as a voca 
tion. 

“Our brother press photographer's 
shall be as 


name and reputation 


sacred to us as our own, 

“Business promotion in its many 
forms is essential, but untrue state 
ments of any nature are unworthy of 
a professional press photographer and 
we severely condemn any such prac- 
tice. 

“It is our duty to encourage, and 
assist all members of our profession, 
individually and collectively, so that 
the quality of press photography may 
constantly be raised to higher stand 
ards. 

“The profession of press photogra- 
phy affords an opportunity to serve 
the public that is equalled by few 
other vocations, and all members of 
the profession should strive by exam 
ple and influence to maintain high 
standards of ethical conduct against 
the attacks of all mercenary interests. 

“Section 3: (a) No member of the 
association shall enter into an agree- 
ment of any nature whatsoever, the 
object of which is to limit production 
or competition, or perform any act 
which is contrary to law. 

“(b) Every member of the associa- 
tion shall be at liberty at all times 
and in every respect and particular to 
conduct himself as he sees fit, so long 
as he does not violate the above pro 


visions, or the code of ethics.” 


It Takes Imagination 


Costa, in his Sunday morning talk, 
“Imagination Makes the Difference,” 
expressed the opinion that in visual 
reporting, the picture idea is far more 
Important than the photographic tech- 
nique, 

Press photography has changed 
from the old concept of just taking 
pictures that record incidents, he said, 
to the more effective idea of showing 
people in situations which tell a story. 
The press photographer is able to 
direct the reader’s thinking through 
the imagination he puts into choosing 
the subject matter and into selecting 
the viewpoint. 


cautioned, 


Costa however, that 
merely 
making a picture that is different and 
novel. A picture may have novelty or 
a new slant, but the novelty may be 


irrelevant and artificial. The photogra 


imagination does not mean 
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pher needs to use his novel approach 
as a means of conveying the key ele- 
ments of the story. 

Obtaining more depth and per- 
spective was one of the ways suggest 
ed for making the picture tell the full 
story. As the viewer doesn’t normally 
see things on a flat plane, the photog 
rapher should try to compose the pic- 
ture so that the background and fore 
ground help convey parts of the story. 
Likewise effective use of lighting can 
be used to heighten the feeling of 
depth. 

A rule applying to 99 per cent of 
picture situations, given by Costa, 
was never to make a picture with the 
light on the camera only, or with 
only a single light source if it can be 
taken with two or more light sources 
unless the single light source is being 
used to create a definite feeling or 
mood, 

In addition to lighting per- 
spective, other ways in which the 
photographer can apply imagination 
to make the picture tell a story were 
listed by Mr. Costa as: 


the mental point of view, the anima- 


arrangement, 


tion of the subject, the timing, and 
cropping both at the time of taking 
the picture and during printing. 

A story-telling picture, Costa ex 
plained, interprets for the reader the 
relationship of the principal subject 
to other people in the story. Likewise 
the picture should make clear the 
order of emphasis of the various ele 
ments in the story, either by placing 
the principal element in the fore 
ground or by giving emphasis through 
the lighting. Lighting also contributes 
to the story-telling by setting a mood 
or emotional tone to the picture and 
in other cases by simulating the way 
light would normally fall on the scene. 

In conclusion Coste told the press 
photographers that they needed to 
use their own imagination on each 
assignment so as to recognize the 
story elements and thus make the 
reader feel he is with them on the 
scene. Then the photographer is not 
just recording incidents, he is com- 


posing words with pictures, 


Manufacturers Take Part 


Manufacturers’ representatives took 
part in both the closing and opening 
sessions and in informal discussions 
with individuals and small groups. 
They also provided a lavish supply of 
which 


door prizes were distributed 


under supervision of President Arthur 
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N. Hough in the opening periods of 
the several sessions. 


Among manufacturers representa 


tives attending were John F. Adams 
and J. Byron Anderson of duPont, E 
W. Klinknett and Henry |. Rut of 
Ansco, J. Winton Lemen of Eastman 
Kodak, Andy Lester of Graflex, Don 
J. Mohler and Richard R. Palmer of 
General Electric, George Sturgis of 
Fairchild, Richard Vacea of Sylvania 
and George W. Ward of Heiland 


Photo Contest Praised 


The quality of prints in the annual 
highly 
|. Winton Lemen_ of 
Eastman Kodak, Andy Lester of Graf 
lex, Truman Pouncey of the Univer 
sity of Minnesota and Arthur L. Wit 
Boyd 
Waller of the Sac City Sae Sun 
Awards were as follows: 

Sports, Dailies. “Form” by Carl Turk 
“State Tourna 
Dubuque Tele 


photo contest was praised 


Judges were 
chairman Wis 


man, Contest 


Towan Magazine, first 
ment” by Bob Beasley 


graph Herald, second. “Pre pare for 
Landing” by Carl Franks, Cedar Rapids 
Gazette, third. Trophy by Des Moines 


Register and Tribune 
Spot News Dailies. “Pinned In,” E. L 


Musser, Mason City Globe-Gazette, first 
‘Skid Row,” E. L. Musser, second 
“Why,” Carl Franks, third Trophy by 


Newton Daily News 

Personalities, Dailies. “Man of Law 
Jay Hytone, WHO-TV) first. “Coach,” 
Tom Merryman, Cedar Rapids Gazetts 


second, “American Gothic,” Carl Turk 
third. Trophy by Marshalltown Times 
Republican 

Features, Dailies. “Mug Shot,” Eugene 


Cheney, Nora Springs Advertiser, first 
“Hupla,” Carl Turk, second, “63 Years a 
Seamstress,” Bob Beasley, third Prophy 
hy Cedar Rapids Gazette 

Layout or Sequence “Ministers at 


Play,” Carl Turk, first Camera in 
Court,” Bob Beasley econd 
Guns Put to Test job Beasley 
Trophy, Mason City Globe-Gazette 

Pictorial, “Tce Potters "Tom Merry 
‘Ancient Beauty Donald K 
Kelley, Onawa Sentinel, second, “Winter 
Beauty,” FE. L. Musser, third 
Davenport Times 

Feature, Weeklies and Semi-Weeklies 


Antique 
third 


man, first 


I rophy 


“Barber Shop Harmony “My Move 
and “Notes in Low Key,” all three places 
by Arthur Hough. Trophy by Storm 


Lake Register and Pilot-Tribune 
Weeklies and Semi-Week 
lies. “Explosion,” Arthur Hough, first 
“Highway Billiard,” Arthur Hough, se« 
ond. Trophy by Sac City Sac Sun 
Weeklies and Semi-Weceklies 


Spot Neu 


Sports 


‘You Don't Fool Me,” Don R. Kelley, 
first. “Just Waiting,” Boyd Waller, Sac 
Sun, second, “How Now?”, Boyd W aller, 
third. Trophy by Carroll Times-Herald 
Graflex Plaque (staff entry), Dubuque 


Telegraph-Herald, first. Cedar Rapids 


Gazette, second, Burlington Hawk-Eye 

Gazette, third. Trophy by Graflex, Inc 
Salon. “Study in Glass,” Ralph B 

Roper, Waterloo, first. “The Prime Es 


sential,” Ralph B. Roper, second, Trophy 
by IPPA 

Sweepstakes. “Mug Shot” by Eugene 
Nora Springs Advertiser. The 
Don Christianson memorial trophy given 
by the Oskaloosa Herald 

In a drawing at the 
Bliesener of Burlington 
Hershey Sun-Lite electronic flash unit 
It was donated by Eastman Kodak Store 
of Des Moines 


Che ney 


banque t, Ron 
received a 


Sponsor Workshop... 
Continued from page 3) 


Donald FE. Johnson, Montieur Photog 
raphers, Cedar Rapids; Robert D 
Dilley and Paul Benson, Modern Arts 
Cover Manufacturing company, Des 
Moines; and Prof, Wilbur Peterson of 
the school of journalism, State Uni 
Lester G 


instructor of — the 


Benz 
State 


lowa, was director of 


versity of lowa 
journalism 
University of 
the workshop 

The entertainment program in 
cluded a tour to Davenport for a 
visit to the Davenport newspapers 
the Palmer museum clinic and 
Little Bit O° Heaven and the arsenal 
vrounds, also a boat ride on the Mis 
sissippi, followed by a picnic 

Among visiting speakers were John 
M. Henry and Gordon Gammack of 
the Register and Tribune, and Di 


Herbert Clough of Clear Lake. 


To Observe Cruise 


Keith Hawk of the Bloomfield 
Newspapers and John Baldridge of 
the Chariton Newspapers will be 


among observers of the 
Navy 


next month. Stops are 
Spain and Africa 


new spaper 


annual midshipman cruise 


scheduled at 


Is Author of Column 

Professor Sam 
ceived his Ph.D. degree in mass com 
State 


Talbert, who re 


munications at the University 


of lowa, is the author of a column on 
retail advertising now appearing regu 


larly in Publishers’ Auxiliary 
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‘MUG SHOT,” Eugene Cheney's portra't 
of a dragon fly, which won sweepstakes 
in the annual print contest of the news 
photography short course 


Sees Eye-to-Eye 
With Dragon Fly 


“Mug Shot,” which won sweep 
stakes at the lowa news photography 
short course, was an eye to-eye por 
trait of a dragon fly, taken by Eugene 
Cheney of the Nora Springs Adver- 
tiser. 

“The photo,” explained Cheney, “is 
of one of those four-winged bugs that 
are always hanging around the fish 
line when we've been fishing. 1 call 
it a dragon fly although I do not know 
if that is the proper name or not. 

“This was taken with the bug alive, 
using a 4x5 view camera with triple 
extension bellows stretched clear out 
with a 6 inch lens. Double strobe light 
was used. The bug was placed in a 
white cigar box with a piece of plate 
glass on top to keep it in the box, 

“After checking a certain area that 
was in focus | had to wait until the 
bug approached that position closely 
before shooting. This one is the best 
out of eight shots and an hour's work, 
The head position is about as close as 
I could get it to show its face. 

, | he eves of the bug are set below 
a clear Jello-like substance on each 
side of its face. The problem was 
whether to focus on the surface for 
sharpness or focus on the eves below 
the surface to have them sharp, When 
1 noticed the eyes made up of tiny 


individual dots I decided to have 
them sharp. 

“I got the idea for the picture 
when by chance I picked up one of 
these bugs and looked at its face. The 
way the eyes looked up and_ the 
mouth was shaped, it looked like a 
face. 

“I photographed it alive because | 
thought that if I killed it maybe the 
eyes would lose their sparkle. The 
head size on the 4x5 film was a little 
smaller than a 25 cent piece,” 


Sells Keota Interest 


In the April 28 issue of the Keota 
Eagle, co-owner and manager-editor 
Julian (Hap) Richardson announced 
the sale of his interest to Robert Beck 
of Sigourney. 

The Eagle has been published by 
members of the Richardson family 
since 1891 when Hap’s uncle, A. H. 
Richardson, bought the paper from 
William Papes. Although Mrs. W. C. 
Richardson will retain her interest in 
the Eagle, the retirement of Julian 
means that for the first time in more 
than half a century no immediate 
member of the Richardson family 
will be associated with the newspaper 
in Keota,. 


Reporter Puts Out 
Special Edition 

The Lone Tree Reporter put out 
a special edition May 12 to bring to 
its readers news of a move to change 


boundary lines for a proposed school 
district, 


MacDonald Is President 


Kenneth MacDonald, editor of the 
Des Moines Register and Tribune, 
was named president of the American 
Society of Newspaper Editors at the 
annual meeting in Washington April 
20-23, succeeding James S. Pope, ex 
ecutive editor of the Louisville 
Courier Journal and Times. MacDon- 
ald is the first president from west of 
the Mississippi since Roy Roberts of 
the Kansas City Star served in 1943. 

A native of Jefferson, Mr. Mac 
Donald was graduated from Jefferson 
high school and the State University 
of Towa. He has been with the Regis 
ter and Tribune since 1926, starting 


as reporter and copyreader, 


Journalism Class 
Plans Magazine 


The LeMars high school journalism 
class, headed by Kenneth Beatty, is 
engaged in the production of a print- 
ing job more arnbitious than any ever 
attempted by such a group in Le 
Mars and Iowa, the 
Globe-Post states in a page one article. 


probably in 


The class is producing a. slick 
paper, 20-page magazine of creative 
writing, still unnamed, Its literary 
content and pictures will be produced 
entirely by the students. 

The cover will be a four-color il- 
lustration originally used in the Il- 
linois Central Report to Stockholders. 
Plates for the cover, originally costing 
$2,000 
schoo] by illinois Central. 


have been loaned to the 


The Globe-Post is having the same 
four-color process inks compounded 
that were used in the original job, and 
since the printing cost would be far 
budget, Mr. 


Jeatty and the Globe-Post printers are 


above the magazine 
not charging for their time. 

The printing will be done on a 
Miehle vertical press, Excellent photo- 
graphs were taken by students using 
Tri-X_ film 
illustrate the magazine. 

Number 22 Old Style with Antique 
No. | is the text type. Goudy Floral 


these will be used to 


and  Lombardie initial 


letters are used for the beginning of 


paragraph 


each article or story. 


New Waverly Columnist 

Mrs. Virginia Lageschulte, who 
lives on a farm near Bremer, is now a 
columnist for the Waverly Democrat. 
Her column is titled, “The Farmer's 


Wife.” 


Scouts Visit Paper 

Troop 21 of the Storm Lake Girl 
Scouts visited the Storm Lake Regis- 
ter and Pilot-Tribune recently. A pic- 
ture of the group was run in the April 
28 issue. 


Buy Printing Plant 

Floyd Flack and John Baldridge of 
Chariton have bought Harrison Print- 
ing company at Ames. Mr. Flack will 
operate the plant. 

The former owner was Les Harri 


son, 
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lowa Publisher Editorials 


Photographers Have Ethics 


Under National Leaders 


“Sure, photographers have ethics; 
they make them up as they go along.” 
This quip, heard at a short course 
years ago, has been out of date ever 
since the National News Photograph 
ers association adopted the code of 
ethics published elsewhere this 
issue. This code becomes part of the 
working commitment of Iowa press 
photographers with their admission to 
the national organization. 

Photographers do not need a code 
of ethics any more than anyone else 
but everyone needs one. The Ameri- 
can Society of Newspaper Editors 
has its code, and so do the teachers 
of journalism and the American Bar 
association. The doctors have the oath 
of Hippocrates. The human race as a 
whole has the ten commandments and 
other comprehensive rules of conduct. 

The photographer's peculiar temp 
tations arise from the pressure under 
which he works, the fleetingness of 
the “exact instant,” and the feel of the 
camera in his hands, which is as stim 
ulating as the feel of the 
wheel in the hands of an automobile 
driver. 

Knowing that he “could not print 


steering 


an alibi,” a photographer has been 
known to pry the bars from the 
window of a country jail so as to get 
in to take a picture of an ailing pris- 
oner. Such an incident, of course, is 
so rare that it is amusing. But it is 
the kind of thing that makes people 
ask whether 
ethics. 

The NPPA code is significant be 
cause it is promulgated by the best 


photographers have 


news photographers in the business. 
They insist that press photography is 
a high profession and that its goal 
should be the best possible service to 
society. These aims, promulgated not 
by theorists but by the most skillful 
and experienced practitioners in the 
country, have commanding authority 

Journalism in general, and phot» 
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journalism in particular, owe these 
leaders a vote of thanks for the time 
energy and vision they are devoting 


to the emphasis of these pring iples 


Name Your Newspaper 


To think up cute names for news 


papers IS a Yame which probably 
reached its climax when Vern Sco 
field, manager of the Nebraska Press 
Le ad 
South Dakota, ought to have a paper 
named Kindly Light 


He had already suggested a lot of 


association, suggested that 


good names for newspapers in Ne 
braska towns. 

The trick is to find a town name 
which makes the new spaper 
evitable and to find «ll newspaper 
name which could never apply quite 
other 


so aptly any town. The 


Tombstone, Ariz., Epitaph is a news 
paper name like that 


lowa’s Woodbine Twiner is as love 


PELE ELE L 
Che Jowa Publisher 


And the Bulletin of the 
Iowa Press Association 


Published monthly at lowa City, lowa, by the 
State University of lowa School of Journalisn 


Edward F. Mason, Editor 
Jere R. Hoar, Assistant Editor 
Ellis H. Newsome, Advertising Director 
Harry Ainsworth, Advertising Assistant 


Associate Editor Don J. Reid, manager of 
the Iowa Pre Association Liovd MeCut 
cheon, Sibley Gazette-Tribune president of 
the lowa Pre 

Officers of the lowa Press Association 
Lloyd McC ite neon Sib'e Gazvet € bu 


Preside 
S. E. Tennant, Colfax Tribune 
Vice-President 
Willard D Archie, Shenandoah Sentinel 
Recording Secretar 
J. C. Moore, Winterset Madisonia 
Don J. Reid Des Moines 
Managing Director 


Duane E Dewel, Algona Advane 


Board of Directors: Gordon Aaswaard, 
Graphi Leslie K. Hu Ww ko Re 
publics M. B. Crabbe, Erule G e Eagle 
Jot FE. Feulir New H rribune 
Jarne W. Wiiso ( I es-H id: F 
E. Wessel, New Le J i 


as one could 


ly a newspaper name 
find, and so is the Walnut Bureau 
The Oakland Acorn and the Victor 
Record also are favorites 

If one should start dreaming them 
up taking a cue from Scofield, he 
might come up with the Mystic Seer, 
the Orchard Spray, the Palmer Meth 
od, Plano Graph, Plymouth Dealer, 
Rembrandt Sketchbook, Riverside Pic 
nic, Rome Capitol, Royal Flush, Sage 
ville Spice, Silver City Standard, 
Spillville Collector, Thor Hammer, 
Webb Spinner, Westgate Hinge on 
Yale Ke 

lo suggest names for towns that 
already have papers with other names 
may be disconcerting to some, but 
since this is only a game why not take 
a long breath and consider the Afton 
Brae, Armstrong Exerciser, Bonaparte 
Victory, Bridgewater Column, Brook 
lvn Bridge, Cascade Turbine, Casey 
Home Base, Clarion Call, Deep River 
Current Diagonal Pointer, Early 
Riser, Elgin Watch, Elk Horn Call 
Holstein Black 
and White, Hull Thing Independence 
Day Inwood Bower, Jewell Treasury, 
Lost Nation Discovery, Marathon 
Race, Monroe Doctrine, Morning Sun 
Beam Legend, Rake 
Handle, Riceville Paddy, State Center 
Storm Lake Pacifier, Story 
City Plot, and Wheatland Harvester? 

Judging from the headway Scofield 


Hamburg Hamburger 


Pocahontas 


le us 


made, this could be just a starter 


Shell and Fly Casting 


Over at the mechanical conference 
at Carroll July 29 they are 


throw some new light on the advan 


going to 


tages of shell casting over type high 
With a nice 


meet they might also vet up a good 


casting cool place to 
discussion on plug custing as opposed 
to fly casting. Bae h of the four meth 
ods undoubtedly has its own advan 


tages in its own time and place 


New Press Installed 
In Tribune Plant 


A new Multilith model 1250 offset 
high-speed automatic job press has 
been installed in the Cedar Rapids 
Tribune plant 

Extremely versatile, the press op 
erates at speeds from 3,000 to 6,000 
olutions per hour, and will handle 


various thickness 


s and sizes of stock 
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Using the 


By |. H. Hillstrom 


Circulation manager, 
Mason City Globe-Gazette 


(Condensed from a talk, “Effective 
Use of Liberalized Post Office Regu 
lations on Sampling,” presented at the 
lowa Short Course on Newspaper 
Circulation, May 2, 1955.) 


In a postal bulletin issued by the 
United States Post Office department 
dated February 17, 1954, the follow 
“Number 


Limited—copies addressed to the same 


ing words were omitted; 
person in excess of three times in any 
calendar year shall not be accepted 
as sample copies.” 

In a survey made by the Northern 
States Circulation Manager's associa 
tion, we find that 28 midwest news 
papers out of 53 answering the ques 
tionnaire do not use samples by mail. 
Because the liberalized postal rule re 
garding sample copies would include 
“mail” only, we will discuss the “ef 
fective” or perhaps in some cases the 
“uneffective” use of sample copies 
which are delivered by United States 
rural route carriers. 

There are many methods of samp 
ling by mail. It would seem that the 
number of ways to use samples is 
unlimited the 


for any one newspaper can only be 


almost and best 


ways 


Post Office Effectively in Sampling 


found by trying various methods, and 
repeating only those that prove suc 
cessful for you. Conditions and cir- 


cumstances differ in various states, 
even in counties. A sampling cam 
paign therefore may be successful in 
northern lowa but could fail to pro 
duce in the southern part of the state. 
The economic condition of the small 
town resident or the farmer could be 
an important factor. 

The most important thing or factor 
The 
\ is its life 
blood. The vital point around which 


in modern business is selling. 
sales end of any business 
all other factors in a business revolve 
is selling. The production end is no 
good if you cannot sell the product. 
We in the circulation department are 


all salesmen and we 


work 
production department to 


should 
with our 
yet the product, a good newspaper, 
that is tuned to the desires and needs 
of your respective 


community and 


trade territory. For a good product 
that you can sell, there must be close 
team work between your editorial and 
circulation departments, Our problem 
today is twofold: 

1. How do 


seribers . 


we create new sub 
. or let us eall them cus 
tomers, by the use of samples of our 


product? 


NOW YOU CAN 


Answer Your Phone 
WHEN YOU'RE AWAY 


you — customers or triends 


voice with this new 


tull information at any oflice of 


TELEPHONE COMPANY 


When you are away trom office or home, folks who telephone 
will be answered at once in your own 
answering cquipment 
can inform callers when you will return and ask them to dictate what 
ever message they want to leave tor you. When you return, the com- 
plete record of all calls can be played back to you. With this answer. 
ing equipment, your telephone door 1s always open 
$12.50 a month plus a one-time installation charg 


Your recorded message 


It costs only 
You can get 


the NORTHWESTERN’ BELL 
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2. This is important: how do we 
treat them after we once get them 
on our list? 

Now let us go back to Number 1, 
mailing the samples. You want to give 
away samples of your product hoping 
to induce the prospect to buy. How 
much money do you have to spend on 
this particular type of promotion and 
who will be the recipients? Your cut 
or stop list? Box holders? Complete 
and fairly accurate lists may be pur- 
chased from companies which special- 
ize in compiling town and rural lists. 
In most Cases you can purchase al 
complete county list furnished in al- 
phabetical order by rural routes out 
of each town in the county. Check 
this list against your mail list to elim 
inate all present subscribers. If the 
list is more than six months old, mail 
it to postmasters for correction. They 
will correct the list and mail it back 
to you at a cost of only one cent per 
name. | would also suggest that once 
a year you have your prospect list 
corrected by the postmasters in the 
the list. 
a name per year, you 


Various 


towns included in 


For one cent 
can't afford to send out newspapers 
and letters that will end the 


post office trash barrel. 


up 


Here are some successful ways | 
have used samples: 

I used this one last summer in our 
fringe area. After securing and check 
the rural route lists to be 


they were correct, we made a speedo- 


ing sure 
mat plate of each prospect. On the 
first day of the sampling period, we 
wrote the prospect a short letter, tell 
ing him that we wanted him to see 
and the Globe 
Gazette. Two small paragraphs were 


read improved 
devoted to telling about our paper. 
The last paragraph read like this: 
“Our representative will be calling on 
you soon with an offer we believe you 
will appreciate. As his time is also 
limited he will visit with you for only 
a few minutes.” In this letter we did 
not ask them to buy; we did not in 
clude an order blank. 

We usually start our sampling on 
Friday, the day we carry the week's 
TV schedule, and run through the 
following Friday or Saturday, The 


men start making their calls on Tues 
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A 


day or Wednesday following the first 
sample issue. They usually have some 
gadget to give to the farmer, the farm 
wife or the children. These gadgets 
are not premiums. They are usually 
given whether the prospect buys or 
not. With this sampling campaign last 
summer, we offset our usual summer 
slump. 

Here is another one. We write to 
the parents of all men and women in 
our territory who go into military 
service and offer to send the Globe 
Gazette for two weeks free and with 
out obligation to their son or daugh 
ter. We ask them to notify us just as 
soon as they get a temporary or perm 
anent address from their son ot 
daughter. We quote a special rate to 
members of the military service in the 
event they wish to have the paper 
continued after the two week period 
and follow up with another letter and 
return envelope ten days after start 
ing the paper. 


We have 
working 


been quite successful 
Band Mother 


F.F.A. clubs and church groups. In a 


with clubs, 
campaign of this kind the participat 
ing groups usually secure the names 
of every family in their town and on 
their 
The day the samples are started we 


the rural routes out of town. 
write a letter signed by the president 
of the club telling of their campaign 
to raise money for new band uni 
forms. If it is a church group, we tell 
them what they are working for, A 
Globe-Gazette 
with the group and arranges for dit 
work 


one-half day each, calling on the pros 


representative meets 


ferent members to with him 
pects whose names were furnished by 
the club. 

Once a month we publish, as a part 
of our newspaper, a tabloid magazine 
we call Farm. Each month we feature 
a farm in our territory. One half of 
the magazine is devoted to the farmer 
and the other half to the farm wife 
her kitchen, garden, hobbies, ete. We 
usually run about 12 pictures. When 
the reporter and photographer are at 
the farm home they secure from the 
family the names and addresses ol up 
to 25 friends and neighbors to receive 
that particular This list is 
checked The 


names not on our list receive a sam 


issue 
against our mail list. 
ple copy and the plate is put in our 
prospect list. A list of this kind is 
usually secured whenever a special or 
written, An order 


feature story. is 
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blank and the 
stamped “Marked Copy.” 
Mason host to 
the north lowa band festival. From 8O 
to 100 bands come to Mason City on 


is inserted sample 


Every year City is 


that day and they each have 
One of these 
north 


al queen 
candidate candidates is 


chosen as band festival 
queen, We secure the names of these 
queen candidates as far in advance as 
possible and start sending them sam 
ple copies. We print pictures and 
stories of one or two queen ¢ andidates 


March 
When we start the samples we writ 


each day starting the last of 


the candidate a letter congratulating 
her on being selec ted by her SC hool aS 
that she 

order the Globe-Gazette so that she 
will get all the 
coronation issue 
We never 


new customer if we can help it. If 


its queen and esting 


copies through the 


miss a chance to get a 


someone nm the press TOOL OF mailing 


room makes a mistake and we have 
ten or more papers left Ovey we wo) 
through the paper and pick out the 
from a town in our. trad 


The left 


as sample copies fo names 


best story 


territory over papers are 
mailed 
from that particular town in our pros 
pect list. We always insert a postage 
paid return envelope order blank 
Whenever we concentrate om 
salesmen on definite rural routes, we 
send samples three ov four days in 
advance of the personal call 
Byron Thomson, Grand 
N.D., had a very successful 


campaign last fall. He 


Forks 
impling 
sent a double 
postal card to 19,000 prospects offer 
ing a two weeks. trial subscription 
half 


of the card on which they would pay 


free. They had only to return one 


the two cents postage and sign the 
He received 
Phese 


card in the proper place 
2.700 requests for the 
he followed up with a letter offering 
sold over 600 out of 
the 2,700 for an average of five 
i half each and 
mittance of $5.7] 

Much of the 


dep nds upon al 


regular rates. He 


months iverave 


success of umpling 


prompt follow up 


Follow through on the samples either 


by mail or by direct solicitation at the 


home Newspapers and postage are 


too expensive to give away unles 


proper follow through method ire 


d, 


If you plan to sell your pros} 


by direct mail after or 


durin y 


sampling period puta lot of th 


into the format of the 


iilin 


THE KNOT 


IN YOUR 
COMPOSING 
ROOM... 


WITH THE 


KEYBOARD 

Here's permanent help for any com- 
posing room faced with a machine 
operator shortage. In a matter of min- 
utes the Type-O-Writer Keyboard fits 
over any Linotype or Intertype key- 
board. It has a standard typewriter 
key arrangement so that a competent 
typist can become a slug machine 
operator and will produce like a vet- 
eran in a short period of time, No 
alterations to your line casting ma- 
chine are necessary. Power cost is 
negligible and the Type-O-Writer 
keyboard is fully guaranteed. The 
Type-O-Writer is portable, weighing 
only 25 lbs. and plugs into any stand- 
ard electric outlet. 

Write for folder giving complete 
information. Ask for folder No. 108 


LINOTYPE PARTS 
Compl, 


SOUTH HACKENSACK, J. 
BRANCH, 1927 BROADWAY, KANSAS CITY, MO, 
AGENCIES: CHICAGO + MINNEAPOLIS 


ANGLES DENVER + BOSTON 
CAMADA, HEARS LTD. end Agents Oversees 
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made. Use different colored envelopes 
and paper if you make more than 
one mailing. As to copy, Harry Latz 
says “Do not strain yourself over your 
copy. Write as you talk, free and 
easy, nonchalant, homey. Put the re 
cipient in the picture, on a pedestal; 
tell him the-advantages-to-him to sub 
scribe.” Remember you want to create 
attention, interest, desire and action. 

Now back to problem Number 2: 
How do you treat your prospects once 
they become a customer? Do you put 
them on you: mail list and forget 
them? 

Don't forget that after you have 
secured a new customer it is import- 
ant that you keep him. Remember, 
you have sold him something that he 
didn't want or need; at least he was 
probably getting along without it. I 
believe it pays to let a new customer 
know that you appreciate his business 
and that you want to keep him. A few 
days after his paper has started, write 
him a letter and thank him for his 
order. Ask him if his name and ad- 
dress are correct, if service is satis 
factory. Tell him to feel free to make 
suggestions or criticisms, Above all, 
make him feel wanted and appreci- 
ated. 


Kappa Tau Alpha 
Taps Fourteen 


Three faculty members and 11 stu- 
dents were initiated by Kappa Tau 
Alpha, national society honoring high 
scholarship in journalism, at the 
meeting of the State University of 
lowa chapter in May. 

Faculty members elected to mem 
bership were Wilbur Peterson, as- 
sistant professor and circulation di- 
rector of Student Publications, Inc.; 
Max Wales, instructor in advertising, 
and William Zima, instructor in edi- 
torial journalism. 


lowa Photographers 
Listed as Winners 
In Inland Contest 


lowa cameramen were numbered 
among the 43 winners in the 15th 
annual picture contest sponsored by 
Northwestern university's Medill 
school of journalism for the Inland 
Daily Press association. 

First place in the spot news divis- 
ion, papers under 50,000 circulation, 
was taken by Phil Hutchinson of the 
Davenport Daily Times. His shot was 
titled “And Sudden Death.” 

In Sports Pictures for part-time 
photographers, all circulations, ‘first 
place went to “Finished at the Start” 
by George E. Johnson of the Oska- 
loosa Herald, Second place was 
awarded to “Head-On” by Vernon 
Brown of the Muscatine Journal. 


Student Body Prexy 


John Ahern, son of editor and Mrs. 
L. Dale Ahern of Decorah, has been 
elected president of the Decorah high 
school student body. 


Benz Honored By 
Alma Mater 


Lester G. Benz of the State Uni- 
versity of lowa school of journalism 
faculty was one of four persons named 
to receive the Morningside College 
Living Achievement award for 1955, 

The award is given to honor Morn- 
ingside alumni who best personify the 
ideals of their college, according to 
President Earl H. Roadman. 

Benz recently was appointed pub- 
lisher of The Daily Iowan and the 


From our testimonials: 


‘515 new 


satisfaction’... ‘a good job’... 


information. 


‘signally successful’... 
‘complete satisfaction’ . . 


Your newspaper too can benefit from our 
PROVEN methods of circulation gains. 


Make us prove it, Write or call us today for more testimonials and complete 


EDWARDS CIRCULATION 


‘highly satisfactory’ . . . ‘utmost 
. "710 new subscribers’ 


Hawkeye by the board of trustees of 
Student Publications, Inc. 

He was also featured in an article 
in the May 7 issue of Publisher's 
Auxiliary. 

Benz is head of the community 
journalism sequence at SUI and _ is 
executive secretary of the lowa High 
School Press association. 


lowa Press Women 
Win in Contest 

Five lowans were among 161 win- 
ners announced May 13 in the annual 
writers’ contest sponsored by the Na- 
tional Federation of Press Women. 

Patty Johnson, women’s editor of 
the Waterloo Daily Courier, received 
four first place awards. Another first 
place award went to Mary Ellen Kelly 
of Marcus for a biographical article 
in the Woman's Home Companion. 

First place awards went to Miss 
Johnson for a special critical article in 
the Courier, for a regular column, “I 
Was Just Thinking,” for a display ad- 
vertisement in the Courier, and for 
the woman's department in the 
Courier. 

Mrs. Dorothy Ashby Pownall re- 
ceived third place for the woman's 
department in the Iowa City Press- 
Citizen. Miss Jeanette B. Stein  re- 
ceived third place for a special edi- 
tion of the Ottumwa Courier, and 
Mrs. Bertilla Hogendorn received sec- 
ond place for two entries — a feature 
picture and a special edition of the 
North English Record. 


Rowan Makes Speech 
In Mount Vernon 


Carl Rowan, reporter for the Min 
neapolis Star and Tribune, spoke in 
Mount Vernon May 18 on the crucial 
role race relations is playing in the 
Orient. 

Rowan has recently returned from 
the Asian-African Bandung confer- 
ence in Indonesia. The Mount Vernon 
address was the first he had made 
since his return, the Hawkeye Record 
reports. 
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Named Drive Chairman 
Mrs. Roy Jarnagin, wife of editor 
Jarnagin of the Peterson Patriot, is 
chairman of the annual membership 
drive of the Clay county community 
concert association. 
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Students Work at 
Traer Star-Clipper 


Seven State University of Iowa stu- 
dents from the school of journalism 
took over the production of the Traer 
Star-Clipper for the issue of May 6 as 
guests of the publishers. 

Students taking part in the exercise 
included — Carol Davenport, Des 
Russell Tokheim, Eagle 
Grove; Jim March, Kingsley; Alan 
Abbott, Pitts, Le 
Mars; Joan Ridgeway, New Hampton, 
and Richard Timmins, Ottumwa. The 
group was direction of 
Lester Benz, head of the community 
journalism sequence in the school of 
journalism, 


Moines; 


Osceola; Carter 


under the 


The annual field trip to a weekly 
newspaper is part of students’ training 
in the community journalism se- 
quence, They cover news events, take 
pictures, write feature stories and edi- 
torials, and help with the preparation 
and sale of advertising space. In these 
tasks the SUI students received gen 
eral guidance from the regular statt of 
the paper, including editor Harry E. 
Taylor. 

The student edition ran 28 pages. 
Weekly circulation for the Star-Clip- 
per is approximately 3,400. 


Special Ediiion Issued 
For lowa Beef Month 


Dave Merrill’s Ida Grove Pioneer 


Record produced a 40-page issue 
May 12 in observance of Lowa beet 
month. The issue tells the story of Ida 
county, “the T-bone of the beef 


world,” 


lisher and editor of the Newton Daily 
News; Benjamin F. Carter, ]1 pub 
lisher and editor of the Forest City 
Summit. 

Paul S. Gauthier, 


Adams County Free Press; James E 


editor of the 


Goodwin, publisher of the Manchester 
Fred E 
Morain, publisher of the Jefferson Bee 
and Herald; James A. Riggs, manag 
ing editor of Better Homes and Gard 


Democrat-Radio and Press; 


ens magazine, Des Moines 


Replaces Model ‘K’ 

A Model 14 Linotype has replaced 
“Kay,” an old Model K, at the Wright 
County Monitor. 

The Monitor ran a page one ar- 
ticle on “Kay,” April 28, tracing some 
of the stories that had been set on it 
during 39 years of use, 


Three out of Twenty 


To Study Journalism 

The Sioux County Capital ran a 
story April 28 on the future of the 
Orange City high school journalism 
class 

Three of a class of twenty plan to 
continue work in the field, the article 
stated. One of them, Dave Rave, now 
a part-time staff member of the 
Capital, hopes to work for a small 
town newspapel after he completes 
four years of study at the State Uni 
versity of Lowa. 


Another, Jon Boone, will 
lowa State college, 
study scientific writing 


attend 
where he will 


The third, Ralph Gebauer, says he 


would like to be a linotype mechanic 


Standouts for SPEED 


In racing it's the greyhound 
that leads the canine pack; 
he's been clocked at 40 mph. 


In composing rooms it’s the Linotype COMET! 


The Linotype Comet can cast slugs faster than any person or me- 
chanical device can operate its keyboard. A Comet “cruises” without 
strain even under top operating demands! 


Five hundred persons attended the 
beef banquet which was part of the 
beef month observance. 

The beef 


Record’s second. 


issue is the Pioneer- 
The Comet is unmatched for simplicity of design that provides more 
accessibility and reduces maintenance time. The keyboard and front 
swing open, and the keyrod frame lifts out as a unit. These exclusive 
Linotype features open the machine from front to back and make 


assemblies quickly available for inspection. 


Sigma Delta Chi Taps 


Seven Professionals This speed and ease of maintenance are important economy factors 
under today’s fast-paced working conditions. No wonder the Comet 
~the fastest-setting straight matter machine in the world —is also 
the fastest-selling. 


( LINOTYPE - ) 


Set in Linotype Fairfield Medium and Spartan families 


LEADERSHIP THROUGH RESEARCH 
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Seven Iowa editors and publishers 
were among 16 persons initiated by 
Sigma Delta Chi, professional fratern- 
ity for journalists, at the State Univer 
sity of Iowa, May 20. 

lowa editors and publishers includ 
ed Robert K. Beck, co-publisher and 
editor of the Centerville Daily loweg- 
ian and Citizen; L. O. Brewer, pub- 


Mergenthaler Linotype Company 
29 Ryerson Street, Brooklyn, N. Y. 
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Robert R. O'Brien 
Dies of Cancer 


Robert RK. O'Brien, 66, former pub 
lisher and executive of the Council 
Bluffs Nonpareil, died May 23. He 
had been ill since September when he 
suffered a leg fracture. Death was due 
to cancer. 

Mr. O'Brien, who joined the Non 
pareil as business manager in 1920, 
spent a long and active career in 
newspaper management, He was a 


past director, president and chairman 


to sell your 
newspaper 


It's good business to 
use the services of a 
newspaper broker 
experienced as a ne 
gotiator 


Have urgent requests for profitable 
weeklies and dailies 


HERMAN H. KOCH 
Newspaper Broker—Former Publisher 
702% Virginia St., Sioux City, lowa 


of the board of the Inland Daily 
Press Association, and one of the 
founders, directors, and past presi- 
dents of the lowa Daily Press Associ- 
ation. 

Born in Denver, Colo., Sept. 9, 
1855, Mr. O'Brien was graduated 
with a law degree from the University 
of Colorado in Boulder in 1912. He 
did not practice law, but joined the 
advertising staff of the Chicago Daily 
News 

Two years later he left the News 
to become a representative for a na- 
tional advertising agency with head- 
quarters in Chicago. In 1915 he 
joined the staff of the Cedar Rapids 
Republican and Times as a salesman. 
He later was named advertising man 
ager. 

He became an advertising man for 
the Omaha Bee in 1918, but moved 
to the Nonpareil in 1920. 

In 1939 O’Brien headed a group 
which purchased the Nonpareil from 
the late D. W. Norris. With the re 
tirement of general manager W. P. 
Hughes, Mr. O’Brien became presi- 
dent and publisher. He was also a di- 
rector of the Nonpareil Broadcasting 
Co. 


of them in lowa. 


employed, 


oftice jobs, 


School of Journalism 


How Far Can 
An Apprentice Go? 


Each individual determines that for himself, of course. But a look at 
the records of more than 200 trainees who have developed into good 
apprentices in the Linotype course indicates: 


Five are now editors of their own newspapers, four 
Nine are shop foremen in the plants where they are 


Eight now carry union cards, 

Seven young women have taken the course and four 
are still working in the trade, (Three of the four 
have married but work as part-time operators). 

Several are filling combination back shop and front 


Most of these people are employed on lowa newspapers. Send us the 
names of likely apprentice prospects in your community, Talk with them 
personally about entering the printing field. Have them contact us for 
detailed information about Linotype training at Lowa. 


Newspaper Production Laboratory 


lowa City, lowa 


Survivors include his widow, Linda, 
of Council Bluffs; three sons, Robert 
H. and Jack, both of Council Bluffs, 
and Dick of Idaho Falls, Idaho; a 
daughter, Kay, college student at 
Gulfport, Miss.; a brother and three 
sisters. 

Robert H. O’Brien is publisher of 
the Nonpareil, Jack is advertising 
manager, and John is circulation 
manager. 


Clark Mollenhoff 
Receives Award 


For his reporting of the Wolf Lade- 
jinsky case, Clark Mollenhoff of the 
Washington bureau of the Des 
Moines Register and Tribune was one 
of 18 recipients of Sigma Delta Chi 
awards April 20. 

Mollenhoff was cited for disting 
uished service in the field of Washing- 
ton correspondence. Ali of the awards 
were for work done in 1954. 


Press Columnists Meet 

The southeast district of lowa Press 
Columnists met in the Hotel Maytag 
in Newton, June 4. 


MADISON AVE | 
NEW YORK, 


Means PLUS BUSINESS for your newspaper 


Frank Donahue Representative 


JUSTRITE ENVELOPES 


The Printer’s Exclusive Line 


Over 
85 
standard 


varieties 


Unusual 
Envelopes 


a 
Specialty! 


Write for Price 
List PR-5-8 


NORTHERN STATES. 
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Mechanical Conference 


Scheduled for Carroll 


Mechanical sessions to be held in 
an air-conditioned meeting room are 
in prospect when the seventh annual 
SUI newspaper mechanical contfer- 
ence is held Friday, July 29. Sessions 
and meals are to be at the Burke 
hotel in Carroll. 

The conference program will be 
built around the theme, “Routine Pre 
ventive Maintenance.” A special fea 
ture will be a discussion led by Lloyd 
Jones of the Manson Journal, who, 
with his shop foreman, Bill Frost, will 
outline the benefits they feel have 
accrued from setting up a definite 
maintenance schedule. 

A second general discussion will 
revolve around an advertising “work 
sheet” or scheduling system with 
particular emphasis on what methods 
various shops use to insure proper 
consecutive insertion of legal notices. 

G. Wiley Beveridge of the Wright 
County Monitor, one of North lowa’s 
staunch advocates of shell casting, 
is going to present a display of ad 
makeups which are either unwork 
able with type high, or much easier 
with shell. 

The one-day session will get undes 
way with registration at 8 a.m. and 
liberal time will be allowed for down 
to-earth question-and-answer sessions 
on all phases ol back shop problems. 

A social hour is being planned by 
James Wilson of the Daily Times 
Herald, including a tour through the 
Carroll publishing plant. 


Memorial Marks Grave 
Of Jack DeGard 


A granite memorial inscribed “In 
the freedom of the press lies our 
destiny” now marks the grave of cru 
sading newspaperman Jack DeGard 
formerly of Denison. 

The Inscription on the stone, lo 
cated at Seymour, lowa, is closed 
with a “30,” 

DeGard was killed in a plane crash 
with Mark Cramer last July. 
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Argus-Herald Sold; 
Ends Family Control 


Dave West, editor, and Robert L. 
Crose, shop foreman, are the new 
owners of the Sidney Argus-Herald 
Fhey bought from publisher and Mrs 
J. RK. Feauto 

Mr. and Mrs 


combined years exper nce in the 


Feauto, who had a 


business, came to Sidney 17 vears ago 
after having worked tor the Rock 
Rapids Reporter 

\ stroke which he suffered last 
year is said to have hastened Mj 


Feautos retirement. 


Establishes Prize 
For Radio Student 


Cedar Rapids radio station WM14 
announced on May 13 the establish 
ment of a $50 annual cash prize for 
a State 
journalism student. 

William B. Quarton, station mana 


University of lowa_ radio 


ger, said it will be given to a student 
who has shown “excellence in gather 
Ing, writing, preparing o1 presenting 
radio news and would be known as 


the WMT Radio Station Award 


SEND FOR 60-DAY FREE 


@ Easy Estimating 
@ Printing and Binding 
@ Kegular Kevisions 


Co. 
O Box © Salt lobe Citys © 


Staff Changes Made 
At Eagle Grove 


Several staff changes have taken 
plac at the Eagle Grove Kagk re 
cently 

Clarence and Don Loar, formerly 
with the Laurens Sun, have been add 
ed to the 
kagle 


Lennis Holm, who worked for the 


mechanical force at the 


resigned to farm 

with his father near Winterset 
William Shidler, who joined the 

staff after the death of Nellard Chris 


tensen 1s becoming once more, a 


Eagle tive vears 


practicing osteopath, 

Glen Priph tt, long-time staff mem 
ber, has retired from full time duty 
but will continue to work on a part 


time basis 


Fairholm Opens Studio 


Jack Fairholm, formerly a photogra 
for the 
Herald has 


tographic studio in Waverly. 


Dubuque Telegraph 


ope ned his Own pho 


Find ‘Hidden Rule’ 
ikon 


ents who found the January “hidden 


Newspapers correspond 


rule’ in the contest in their special 
Folks included Mrs 


Feuerhelm — of 


Katharyne 
Lorraine Cummings and Mrs, Gilman 
Hagen, both of Waterville ind Mrs 
Edwin Smeby of Waukon 


Lansing 


MORE INCHES FOR YOU 


STAMPS-CONHAIM 
General Serwice 


For Daily and Weekly Newspapers 
101 FIFTH AVE., N. Y. 3, N. Y. 


Representative: Neal Hagen 


Extra Profits 


‘FOR YOU, MR. PRINTER 


Send Us Your Onders 


ADMISSION TICKETS 
COUPON BOOKS 
LICENSE STICKERS 
SCALE TICKETS 
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FORT SMITH, ARKANSAS 
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| Your SCAN-A-GRAVER 
| lease provides 
a lot more than 


the machine... 


Replacement parts when 
they're needed. You don't 
have to set aside a portion of 
your budget for spare parts. 
The lease agreement covers 
them. 


When you lease a SCAN-A-GRAVER from 


Fairchild, you acquire the fastest, most 
efficient and economical method yet 
developed for producing your own 
high-fidelity halftones. 


You're also acquiring a machine that 
will never cost you a cent for 
maintenance, will never be out of order, 
and will never become obsolete, Under 
the terms of Fairchild’s unique lease 
agreement, our Customer Engineering 
Service provides—at no additional 


cost to you... 


Regular inspection and maintenance. 
A Fairchild Customer Engineer gives 
your machine a thorough check-up 
four times a year. And in the unlikely 
event of a sudden, unexpected failure, 
a ‘phone call will bring him to your 
plant in a matter of a few hours. 


Safeguards against obsolescence. lair- 
child’s research department is constantly 
working on ways to laprove the performance 
and flexibility of the sCAN-A-GRAVER, Since the 
first 1iac hine was lease d seven years ago, more 
than 150 improvements have been incorpo- 
rated into existing SCAN-A-GRAVERS at no cost 


to users. 


in-plant personnel training. This includes both instruction of 
operators, and assistance and advice on new techniques for 
improving quality and producing special effects with your 
SCAN-A-GRAVER. And every SCAN-A-GKAVER user regularly re 
ceives Fairchild’s information-packed publications, “Impres- 
sions,” and “Photo-Advertising.’ 


@ Why not get complete information on these advantages of the 
SCAN-A-GRAVER Lease Plan and Fairchild’s Customer Engineering Serv- 
ice from one of our representatives? Write Fairchild Graphic Equipment, 
Inc., 88-06 Van Wyck Expressway, Jamaica 1, N. Y., Dept. 100-9611 
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FAIRCHILD 
SCAN-A-GRAVER 


Trade Mark Registered U.S. Pat. Off 
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